
 

How OnlineChessLessons.net Got an 80-90% Opt-In Rate 
on Their Free Giveaway Page 

Our Guest: 

Freddy Lansky is the founder of onlinechesslessons.net, a website that helps chess players 
hone their skills and strategy. The website provides training as well that features grand 
masters who record lectures for chess players that are serious about beating their 
competition.  

The Test:  

Online Chess Lessons sells digital training products and uses a number of ways to drive 
traffic to their website including Youtube (their primary marketing channel), email 
marketing, and Facebook. They often set up landing pages for sales they have on the 
training videos that convert at around 50% (English version) and 65% (Spanish version).  

However, Freddy saw an opportunity to change the format of the landing page to increase 
the conversion rate. Some of the tweaks that Freddy made are listed below.  

Freddy’s Landing Page Strategy (And How You Can Create Something Similar): 

1. Freddy came to the conclusion that the landing page they were using had way too 
much text, so he simplified the copy to omit the unnecessary text. 

2. Freddy combined the sale on DVDs with a giveaway, which included a free DVD that is 
usually sold for thirty dollars. 
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3. On the landing page, the giveaway was emphasized much more than the sale they were 
having. 

4. A KISS metrics timer was implemented on the landing page as well. 
5. The consumer would be reminded of the sale at the bottom of the page and given a 

special link to use to shop in the store. See the landing page below.   
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The Result: 

Making these five changes to the landing page resulted in an 80-90% opt-in rate for both 
the English and Spanish versions. Not to mention, a 25% opt-in rate from Facebook Ads 
that drove cold traffic to the landing page. 

The Takeaway:  

Even though this newly formulated landing page got Online Chess Lessons amazing 
results, Freddy admitted that they are still working on more efficient ways of tracking the 
links and results. He explained they do not have a clear system of tracking for all the links 
they use, but he has noticed that the link/code they give on the bottom of the landing page 
is used at a later time than at the time of opt-in.  

Freddy also mentioned that the people who opt-in for the free DVD giveaway are hot 
leads because they are clearly interested in training videos (their main revenue-making 
product). He shared that these people are segmented appropriately into an email 
marketing funnel for other DVD offers.  

Remember, if you give value upfront, you will see revenue flow in as a result. It is always 
better to offer something for free than to have the consumer come into a cold selling 
experience when first landing on your website.  
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